Yy

w

Piper School PBIS News

Positive Behavior Improves School

Monthly Goal

Be Kind, Be Clean, and
Stay Healthy

e During December and January
Piper students will be focusing on
Being kind, being clean, and stay-
ing healthy!

e Our goal as a school will be to
cover Charlie Bear with
“snowballs” on the school bulle-
tin board.

e When a teacher sees an area of
the building (bathroom, media
center, lunchroom, etc) CLEAN,
the teacher will add a “snowball”
to the bulletin board!

By being clean we are being kind to
the people who pick up after us AND
we’re helping ourselves stay healthy!

Cool Tools

Practice this goal at home too!

1. Re-teach your children how to
clean up after themselves in the
bathroom, the kitchen, the bed-
rooms, and the living room.

2. Make a chart with goals to keep
track of these rooms.

3. When the family reaches the
goal... celebrate together!

December 11, 2009

Expectations
©BE HERE
©BE READY
©BE RESPECTFUL
©BE KIND

Working Hard

Monthly Reward

e When we cover Charlie Bear with
snowballs we will celebrate with a
Day of Fun in the Snow!

e This means that we have until the
end of January to cover Charlie
Bear, and when we do we’ll get to
play in the snow!

Students will receive a handout of
when the Snow Fun will be. Only
students who have gloves, hats, and
winter coats will be able to partici-
pate.

SWIS Data

SUCCESS:

e In November we focused on Be-
ing READY for school everyday,
and 94% of Piper students met
their goal!

e QGreat job, PIPER! Let’s continue
to Be Ready for school this winter
and Stay Healthy!




25, 2008

Primary Business Address
Your Address Line 2
Your Address Line 3
Your Address Line 4

Phone: 555-555-5555
Fax: 555-555-5555
Email: xyz@microsoft.com

Your business tag line here.
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Organization

This would be a good place to insert a short para-
graph about your organization. It might include the
purpose of the organization, its mission, founding
date, and a brief history. You could also include a
brief list of the types of products, services, or
programs your organization offers, the geographic
area covered (for example, western U.S. or Euro-
pean markets), and a profile of the types of cus-
tomers or members served.

It would also be useful to include a contact name
for readers who want more information about the
organization.
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Caption describing picture or
graphic.




